
The Atomic Audio Association (3A), 
a small studio in the Welsh borders, 
specialising in the design and production 
of custom music and sound effects, 
is helping businesses to improve the 
impact of their product promotions, 
seminars, exhibitions, conferences and 
computer presentations by adding the 
extra dimension of quality audio. That has 
included everything from sonic brand 
triggers to entire soundtracks, where 
the audio is designed to communicate 
a strong emotional message or provide 
reinforcement for the visuals.   

By adding a sprinkling 
of magic to your business 
presentations, in the 
form of custom identity 
music, voice-overs or 
sound effects (SFX), 
you will ensure 
that the maximum 
possible potential 
is gained from the 
experience. That is the 
belief of Nigel Watts-
Plumpkin and his business 
partner, Lynn, of 3A, who operate 
as sound-doctors to their clients. 

“Audio is no longer window dressing 
or something which is added as an 
afterthought” says Nigel. “Companies 
are waking up to the power of sound 
and its ability to enhance the corporate 
image among customers and also to 
build morale within their own staff. 

Too often, simple bleeps and low-fi 
recorded dialogue have ended up on 
CD-ROM presentations because sound 
has not been considered important and 
partly because, until fairly recently, the 
technology available to us only allowed a 
poor standard of sound reproduction. 
With today’s sophisticated playback 
systems, and a wealth of finely crafted 
audio on TV and DVDs, people are 
beginning to expect 
more from multimedia”.   

A wide 
range of clients has 

been touched with magic 
from the Atomic Audio Association, 
including the Post Office (ambient 
‘industrial’ soundtrack for a permanent 
tactile exhibition at Rugby), Honda Cars 
(promo for the launch of the S2000 sports 
model), Eidos Games (promo music 
and SFX for makers of Tomb Raider 4), 

Dreamtree Ltd (soundtrack for a cartoon 
animation on Welsh TV channel S4C), 
Dialog Corporation (backing music for 
personnel training video), AVK, a power 
supply systems company (corporate 
ID music for a one-day seminar held at 
London’s Planet Hollywood), and Ventro 
Life Sciences (music and German voice-
overs for the Analytica Show in Munich).

Another client, MLP Training, which 
specialises in live sales training courses 
and which markets motivational audio 
programmes, has recently employed 
the studio to record the vocal dialogues, 
write and produce a new identity theme 
tune, master the entire programme ready 
for duplication and even design and 
produce the sleeves for four new audio 
programmes. 

Nigel and Lynn are no newcomers 
to the effectiveness of well-designed 

graphics for punching home 
a strong sales message 
or for communicating 
information in a memorable, 
eye-catching manner. They 

also run Origin Eight, the graphics and 
multimedia division of ScorpioSongs 
Limited,  specialising in the design of 
corporate literature, exhibitions, display 
graphics, web design and interactive 
presentations. 

In 1992, the early days for Nigel's 
computer graphics, his design for a 
Lilly Industries company report was 
joint runner up in a national graphic 
competition, the Macworld/Agfa Graphic 
Excellence Award, among over 15,000 
entries. 

Origin Eight, which began in 1986, is 
featured in a short profile on page 6. 

Have you ever found yourself humming or whistling one of 
those persistent jingles that you’ve heard on the radio or 
television? If, like tens of thousands of us, you have experienced 
the intoxicating effects of an evocative sound logo, then you are 
reacting to a ‘sonic brand trigger’ designed to activate a positive 
brand association in the minds of listeners and viewers. 

SONIC BRAND TRIGGER 
What the (sniff ) is that?

Read more about how 3A has helped MLP 
Training and other clients to realise their 
potential, on the next pages.

 ear2ear@scorpiosongs.com

SHAPING THE BUSINESS WORLD WITH MUSIC & AUDIO
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   From scripts which were written 
and narrated by the company founder 
and chief presenter, Mike Le Put (looking 
very triumphant in the inset picture!), 
3A carefully crafted the hour-long 
audios by blending the dialogues with 
some ambient background music and 
a newly-composed signature tune. 
The extra pace and dynamics which 
the music provided helped to convey 
a sense of urgency and underpinned 
Mike’s own special style of delivery. “By 
grabbing the listeners’ attention with 
a build-up of drama, salient points are 
highlighted and ‘punched’ home” says 
Nigel of 3A.  

The signature tune, called ‘Time 
for Success’, which opens and closes 
each side of each programme, 
was inspired by a section of Mike’s 
narrative, from ‘The Success Formula’, 
in which he describes the simple but 
clever tactics of Alexander the Great 
who overcame Darius and his army. 
“After first hearing one of Mike’s 
colourful presentations at a business 
breakfast, I was filled with the 

atmosphere of that famous 
battle and was compelled 
to write something almost 
military, almost triumphal 
in nature” says Nigel. “The 
piece opens with some 
strong drum-beating which 
steadily grows to a crescendo 
before launching into a full 
orchestra with accents from 
the brass section”.   

As in so many instances, 
Lynn of 3A made her 
contribution by being the 
voice on the receiving end of the 
example telephone conversations 
on ‘Dial Success’, the programme which 

focuses on 
developing 
the skills of 

telephone sales and making 
appointments over the phone. 

The story doesn’t end with the 
production of the music and 

audio for MLP Training, however. 
Having spent over twenty years 
as graphic designer with Origin 

Eight, Nigel was quite capable of 
designing and producing the CD 
and cassette sleeves as well - and 
this is exactly what Mike Le Put 
insisted upon. 

“Nigel has captured the 
dynamics of our motivational 
audio programmes and 

pushed them forward with his own 
brand of music and production” 
says Mike. “But it is so unusual to 
find someone who can compose, 

record and produce a high quality 
audio soundtrack and then apply the 
same clear thinking to the design and 
artwork for the sleeve graphics. 
I would be delighted to recommend his 
services”.

MUSIC MOTIVATES 
TRAINING COMPANY

During the spring and summer of 2010 the Atomic Audio 
Association was busy recording and producing four 
new audio programmes for MLP Training, an 
organisation which specialises in motivational 
audio programmes and in sales management 
training.

Mike Le Put is a trainer, presenter and motivational 
speaker of international acclaim. 
He works as a training consultant to many of the 
UK’s top companies and his audio cassettes are used 
to motivate professionals throughout Europe, the 
USA, and the Far East.

For full details of the MLP audio programmes, or 
sales training seminars, contact Mike Le Put at 
mlp@mlptraining.co.uk
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UNLIKE SO MANY MOTIVATIONAL 
OR SELF-IMPROVEMENT TAPES, THE 

AUDIO PROGRAMMES FEATURED 
HERE CAN BOAST AN ENTIRELY 

BRITISH HERITAGE, HAVING BEEN 
WRITTEN, RECORDED, DESIGNED 

AND PRODUCED IN THE UK.

See page 7 for details of  an award given 
to Origin Eight by MLP Training.
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No wonder, then, that it was a daunting task for the Atomic Audio 

Association to create a musical soundscape, signature piece and 

incidental navigation noises for a promo CD to launch the 

release entitled ‘The Last Revelation’. 

The challenge for the multimedia 

team at the design agency, 

Rufus  Stone,  was 

to produce 

a  p r o m o 

extravaganza, for 

both trade and press, which 

would reflect the nature of the game 

without giving too much away - a tasty teaser. 

The challenge for both the design agency and the sound 

designers (3A) was how to equal the very high standard already set

Tooting 
Car Man
- an  Egyptian 

flavour for computer 

games giant, Eidos

H
ow

 to
 u

n
le

as
h

 th
e 

Po
w

er
 o

f M
us

ic
 a

n
d

 m
ak

e 
it

 w
or

k 
fo

r y
ou

r b
us

in
es

s

ear2ear@scorpiosongs.com

Just Buzzing with ideas
Dreamtree Ltd, based in Mid 
Wales, is the very apt name for 
an animation company which 
recently created a short cartoon 
for Welsh TV channel S4C.   

‘Wile on the Nile’ is the brainchild 
of Colin Livingstone, of Dreamtree, and 
skillfully portrays the chaos which ensues 
when an unwelcome blowfly interrupts 
the lives of ancient Egyptian artisans 
and workers as they go about their daily 
chores.

3A was commissioned to design 
and produce a synchronised soundtrack 
complete with ethnic music, buzzing 
fly, stone masons, a snake charmer, 
Cleopatra’s entourage and a scene where a 
misplaced hammer blow causes the nose 

of the famous Sphinx to come crashing to 
the ground. 

“Nigel read my mind” says Colin. 
“His vision for the auditory experience 
perfectly matched my vision for the 
character and scene designs”.

All of the action 
was squeezed 
into just 90 
seconds 
which meant 
that each 
of the sound 
effects had to be 
carefully tailored 
and mixed to 
complement 
the rapid scene 
changes.   

Tomb Raider, from Eidos Games, is the most successful 

computer game ever. Transcending all cultural, status and 

age differences, the game has elevated its originators to 

the heady position of computer game gods.

Continued on page 8...

Cartoon extract from Wile on the Nile. © Dreamtree Ltd. colin@dreamtree.co.uk

Fonda 
Honda!
The launch of the S2000, 
Honda’s sporty little 
number, was marked 
with a multimedia CD 
featuring some racing 
video footage, technical 
specifications and a 
tantalising photographic 
fly-through.   

All of this required some 
music and audio for the screen 
transitions used in the navigation 
tool, and 3A produced a drum-
and-bass track to play in the 
background over the home page 
sequence, to complement some 
audio which had already been 
done by another studio.

“Star of the show has to be 
Lynn” says Nigel. “She works hard 
organising a great deal of the fine 
detail to help smooth the progress 
of each job. She is also a great ideas 
person and we worked together 
on the Honda S2000 project. It 
was her idea to mix in a breasty 
female (breathy female! - ed) vocal 
whispering ‘Honda’ in a dark, sexy 
voice” Nigel explains. “We named it 
Fonda Honda. The client loved it!”
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When the Donkey Breed 
Society approached 
ScorpioSongs about 
designing and 
implementing a web-
based computer 
game for children, all 
concerned just knew it 
would develop into fun.

The game, which is 
incorporated into the Juniors' 
Page on the DBS website, is based 
upon the old party game 'Pin 
the Tail on the Donkey' which, 
years ago, was enjoyed at many 
children's parties but is rarely seen 
these days. It therefore required to be rendered in a 
contemporary cartoon style which would look both 
friendly and accessible for children. 

The character designs were conceived and 
created by the Origin Eight studio, using Adobe 
Illustrator and then the game was animated in 
Shockwave Flash by 3:1 of Newtown. Real donkey 
braying was captured on a portable digital recorder, 
for use as 'hit' or 'miss' sounds and a piece of custom 
music was composed and produced by 3A to run 
as an audio loop in the background during play. The 
theme music was named 'Wonky Donkey' on account 
of its gentle donkey-like strutting rhythm.  

 The game was devised in three levels, each more 

difficult than the previous one. As well as pinning tails 
onto a target zone on the donkey rear profiles which 
appear at random, the player also uses the computer 
mouse to select carrots to feed the donkey faces 
which appear from all angles. The fun really starts in 
level 2, when alternating donkey faces and rear profiles 
begin to appear. The maximum score is 75 and, as 
usual, of all the people who tested the game before 
it was released, it was the children who scored much 
higher than any of the adults. Also typical of kids - one 
child, with a bit of cunning, even managed to work 
out a way of ensuring a high score, but we're not 
disclosing how she managed it! 

The game can be viewed and played by clicking Here
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The collaboration between ScorpioSongs 
and multimedia agency, the Core Group, 
has spawned many daring projects, for 
clients and for self-marketing purposes. 

In the beginning there was Haemorrhage, a 
multimedia CD which very adequately demonstrated 
the creative capabilities of the Core Group. For this, 
ScorpioSongs created a piece of music, named 
'Cheesey Cinema' which had Nigel, its creator, 

literally roaring with laughter. The tune had a 1960s feel and 
was reminiscent of the background 'musak' you may have 
heard in the 60s while waiting for the cinema screen curtains 
to open. 

Then came work for Honda, Eidos Games, the Post 
Office... One Christmas not long ago, a DVD was born, under 
the name O'Bleak. It featured members of the Core Group in 
various unlikely scenes (and a 3-second flash of Nigel, seen 
playing a church organ in less than full robe!), while singing 
along to a rock version of the Christmas classic, In the Bleak 

Mid Winter. The soundtrack begins with Lynn 
of 3A singing the first verse, before the 

song launches into a full rock-guitar 
finale. Very strange. 

Very memorable. 
Very Happy Christmas.  

The making of 

was a side -splitting time
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Technology - or, 
more precisely, computer 

technology - might seem an 
unlikely topic for a song, but this one 

was inspired by something which is happening 
to virtually every computer user in the UK, 
Europe and, probably, the world.

Although most of us use technology and 
rely on it, both at work and at home, nearly all of 
us experience the frustration of software crashes, 
hardware failures and wasted time associated with 
trying to diagnose and rectify computer problems 
or simply keep up-to-date with the latest software 
releases (even if we assign the task to someone 
else). 

The song also highlights the de-humanising 
effect technology is having on the way we 
communicate with each other.   

*The binary code in the speech bubble translates as Ha ha ha ha ha 
ha ha ha ha ha...

As well as providing 
audio design services, 
ScorpioSongs is also a 
small independent record 
label and, during those 
rare occasions when the 
studio is not occupied 
with client commissions, 
there is a chance for some 
creative songwriting.  

 Since the release of A Catalogue 
of Mysteries, an album of original songs 
by Darwyn (the project band which 
first showcased Nigel's songwriting 
talents), the studio has been steadily 
increasing its repertoire of unusual 
and interesting music. 

Cyber Spaceman is the tale 
of a romance which flourishes 
remotely over the internet. 
Although this has all the qualities 
of a novelty record - simple 
repetitive chorus, heavily stylised 
bass sequence - there is a serious 
thread to this song as it asks how 
and why people can become 
deeply attracted to one another 
without having met.   

The writing and recording of 
a rock anthem called Fallen Faces 
inspired a novel way of contributing 
to the fundraising for families of 

British soldiers who may have lost relatives in the Iraq conflict. 
The song was available as a FREE MP3 from the ScorpioSongs 
website and a donation made to the collecting charities 
every time the song was downloaded. 

The idea was spun out to a scheme where a similar 
donation was made for every airplay on hospital radio 
networks around the UK.

Malvern Dawn is a moving piano sonata which was 
written for a friend. The piece lasts 4 mins 30 secs and takes 
the listener through a musical soundscape from the first 

ear2ear@scorpiosongs.com
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Malvern Dawn
A sonata for solo pianoforte

What's this? Is there a bug in the system...
or are we the victims of another Sonic Brand Trigger?

warm glimmer of the rising sun through to the stirrings 
of the cloudy sky high above the Malvern hilltops. In the 
passage, is heard a variation of the opening bars from the 
Glen Esk overture, which Nigel wrote as the orchestral 
signature music for Newbury Live, a festival of arts and 
music held in the Berkshire town.  
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Nigel Watts-Plumpkin is the person behind 
the musical and graphical output of 
ScorpioSongs. 

His love of music can be traced back to the year 
dot, when bands like The Beatles were still emerging and 
recordings were commercially available only on vinyl, at 33-, 
45- or 78-rpm. Nigel would sing and beat on a biscuit tin, 
shaped and printed to look like a drum, hungrily acquiring an 
understanding of music as a tool for communication! 

Having tried his hand at keyboards and guitar, while 
still a teenager, Nigel settled most comfortably into beating 
rhythms on a real drum kit and has since spent more than 
thirty years as a performer - drumming and singing in club 
bands, numerous original rock projects, a folk-dance band 
and a mixed choir - as well as recording his own brand of 
melodic rock. 

His wide experience 
as a performer has given 
him a distinct advantage in 
the composition of music 
and audio for multimedia 
and picture, as he draws 
inspiration from a vast range 

of musical 
styles.

Since 
relocating to 
Wales, during the 
autumn of 2000, Nigel 
and his wife have been 
learning the Welsh 
language. This has 
enriched Nigel's creative 
talents and he now writes 
and records in Welsh 
too. During the summer 
of 2003 he opened the 
National Eisteddfod week, 
the annual festival of Welsh 

language and culture, 
by playing one of his songs in the Welsh Learners' Tent.

Nigel's business experience, which spans from the 
successful completion of five years' design training, to 
his present position as sound designer, composer, writer 
and graphic designer, has yielded a professional attitude 
and a respect for client deadlines - a rare quality indeed 
among musicians!
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With clients who operate 
in markets as diverse as security 
training, music, cavity wall insulation, 
pharmaceuticals, sales training, 
electronics, publishing and biological 
sciences, to name but a few, there is 
no room for 'formula' design or trendy 
thinking. The graphical output of the 
studio clearly displays a professional 
understanding of the target markets 
yet shows a desire to keep pushing the 

boundaries just slightly. 
 One thing you definitely won't 

find at Origin Eight is the use of clip art 
or brochure templates. All supporting 
graphics, illustrations and logos are 
custom-drawn in the studio, created to 
maintain originality and distinction and 
to elevate clients above what has been 
described as 'the bland soup of throw-
away graphics' by critics of popular 
desktop technology. 

The range of design solutions 
offered by Origin Eight is as diverse 
as the client base and is becoming 
ever more so as the studio embraces 
the cross-media possibilities brought 
about by new technology; but there is 
certainly a cautious relationship with 
technology. After all, what will happen 
if someone pulls out that big electric 
plug in the sky?

Something which is evident in the work of Origin Eight, the 
graphics and multimedia division of ScorpioSongs Limited, 
is that the design process involves a careful evaluation of 
the client brief, the market and the medium, before the 
concept reaches even the visual stage. 

Composed but not 
restrained...
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Origin Eight provides the 
following services:

● identity

● branding

● literature

● display

● web

● presentation

● interactive

● copywriting

The concept of the Litter Bug may be 
as old as the litter habit itself. But the 
idea of stimulating awareness among 
young people, with a novelty song, 
was a fresh approach which caught-
on quickly with teachers and pupils 
at a local school.

While most young people care about environmental issues, there 
are those who fail to understand the impact of  litter on our towns and 
countryside. Nigel, of ScorpioSongs, felt compelled to write and produce 
'LitterBug' and presented it to Llanfyllin High School. 

Following a short presentation during a year-
7 assembly, when pupils first listened to the 
track, Nigel and Barbara Maycock, year head, 
introduced an art competition to design the 
'LitterBug' character. 

Llanfyllin High School has English 
and Welsh streams, so, from the start, it 
was decided that the campaign should 
be dual-language. Nigel's knowledge of 
Welsh meant that, with some guidance 
from Robin Hughes, a local native Welsh 
speaker, he could record the song in both Welsh and English. 

Copies of the song and lyrics, in both languages, were distributed 
among departments and the competition got underway. The winning 
design, by Connor McCreesh, is seen here and is to be made into a 3D 
model for all at the school to see.

The 'LitterBug' campaign also generated 
interest from Eco Schools, a Europe-wide 
programme designed to encourage whole-school action for the 
environment, through a recognised award scheme. Llanfyllin High School 

has registered with the scheme and this will mean that environmental awareness will become 
an intrinsic part of the life and ethos of the school, bringing further benefits of reduced energy 
and water bills, efficient ways of travelling to and from school, the promotion of healthy 
lifestyles and the encouragement of citizenship. This has already led to the introduction of 
recycling bins throughout the school for the management of waste paper, metal and plastics. 

Look out 'LitterBug' your days may be numbered!   

I'm a LitterBug, 
I'm a LitterBug, 
LitterBug

It’s

not

this

This award was made to 
Origin Eight by Mike Le Put of 
MLP Training. "When I agree 
something with Nigel, I know it 
will happen" said Mike, whose 
sales training business uses 
the services of Origin Eight to 
promote both his live training 
events and recorded products. 
See the article about MLP 
Training on page 2.
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...Continued from page 3

by the Tomb Raider product.

From the moment Andy Morton, 

creative director of Rufus Stone, and 

Nigel, of 3A, sat down and made 

audio notes there were sparks of 

inspiration flying between them as 

well as much vocalising and funny 

noises. During the project a native 

Egyptian speaker had to be employed 

for some of the voice-overs. Many of 

the SFX, like the ‘big breaking glass’ 

and ‘rustling papyrus’ were created 

in-studio to achieve exactly what the 

client wanted. The soundscape for 

Agar’s Bazaar, in which the sounds of 

street trading and bartering are heard, 

was a thoughtful mix of some voices, 

sampled from real life, which were 

layered-up with a recording of a crowd. 

Some synthesised sounds were added 

to this mix to create the illusion of an 

Egyptian street market, complete with 

camels! But the gemstone has to be 

the identity music specially written 

by Nigel in an Egyptian style, with its 

haunting bamboo pipe lament.     

“The sound effects which Nigel 

produced for the Tomb Raider 4 promo 

CD for Eidos Games were about as 

close as is possible to the images I 

had in my mind while working on the 

graphic interface” said Andy. “Having 

spent some time touring in Egypt 

and having visited the street markets 

around Cairo, I was amazed at how 

convincing Nigel’s audio work is. 

‘Tooting Car Man’ is his name for the 

theme music which has a stunningly 

authentic Egyptian flavour. Nigel has 

an uncanny talent for locking-in to the 

essence of any genre or style of music 

you care to give him”. 

Finnished at Last!   
When Lighthouse Design for Business contacted ScorpioSongs with a 
brief to create an ambient soundtrack and voice-overs for their client, 
Abloy Protec, a Finnish Security Locks manufacturer, they realised the 
very tight deadlines they were about to impose. 

The first step for Nigel at 3A was to compose two alternative roughs to set the style for 
the ambient backing track. A day later, the 30-second audio clips were converted to MP3 
files and went winging their way across to Finland for approval via email. By return, Nigel 
had his answer and immediately set to work arranging and producing the final music. So 
tight was the deadline that the finished music track had to be delivered over the weekend. 
Undaunted, interrupting a family get-together in the process, Nigel finished work on the 
music, created a stereo mix, burnt it to disc and drove to rendezvous with the client, for the 
hand-over as arranged.

With the ambient backing track complete, this left just three days in which to record 
the voice-overs, to mix the voice and backing track and to synchronise the 8-minute audio 
to the computer generated video presentation for final delivery. 
Mission accomplished! The client was delighted and has returned for more.  

 Music helps 
London Seminar

Sit them down, dim the 
lights - and hit them 
with big music!

That was the earthy approach to 
a business seminar held at London’s 
Planet Hollywood recently. More than 
100 delegates at a time witnessed the 
event which was organised by Lynne 
Embling of TLC Products and Services.

The seminar was entitled ‘Power 
Systems into the Millennium’ and gave 
three partner companies, all involved 
in UPS power generation and the 
storage and maintenance of electric 
power, the chance to demonstrate 
their products and business solutions 

to a specially targeted audience. 
The Atomic Audio 

Association created a 
fast-paced opener 
and closer to the 
show, which had 
to lead seamlessly 
into and out of 
the main speakers’ 
presentations.

“All the delegates were on 
the edge of their seats when we 
presented the ‘Power Systems into 
the Millennium’ sales seminar. Nigel’s 
music and animation created an 
intense and dramatic backdrop to the 
whole day” said Lynne.

C O M P O S E D  b u t  n o t  r e s t r a i n e d
01691 649105

Music is Memorable

Music Distinguishes

Music is Forever

WARNING: 

PLEASE DON’T TRY 

THIS AT HOME!
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